Morrow

I.:: : AME S iaki
SUICIDE BOMB
SHOULD i:;i‘l‘-hsi?[ INS

L

% wi
LEVITT=DUBNER

William Morrow

Carton Qty: 10

Selling Territory: USCOM
750,000

LC: 2009035852

One Day Laydown
On Sale:10/20/2009

Business

Tr 9780060889579
$29.99 ($38.99 CAN)
288 pages; 6 x 9
Index

Also Available

Freakonomics

pb 9780060731335
$15.99 ($19.99)
8/25/2009

SuperFreakonomics
Unabridged CD

CD 9780060889357
$34.99 ($44.99)

6 CDs/7 1/2 hours
Unabridg
10/20/2009

SuperFreakonomics LP
Ip 9780061927577
$29.99 ($38.99)
11/10/2009

SuperFreakonomics 9c flr
Tr 9780061924835
$269.91 ($350.91)
9-Copy Floor Display
10/20/2009

Add-On Titles

SuperFreakonomics

Global Cooling, Patriotic Prostitutes, and Why Suicide Bombers
Should Buy Life Insurance

Steven D. Levitt
Stephen J. Dubner

New York Times Bestselling Authors

The most highly anticipated publication of the year: New York Times bestselling authors
Steven D. Levitt and Stephen J. Dubner, return with more iconoclastic insight and
observations in this long awaited follow-up to Freakonomics

In 2005, Freakonomics exploded in the culture, forever changing our
understanding of how the world works, how we really make decisions—even
how we name our children. This revolutionary book spent two years on the
New York Times bestseller list, sold more than three million hardcover copies,
single-handedly spawned a new genre of books, and led to a column in the
New York Times Magazine and a blog on the New York Times website. Now,
University of Chicago economist Steven D. Levitt and award-winning writer
Stephen J. Dubner return with this all-new book that is bigger, more
provocative, and sure to challenge the way we think all over again.
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Author Bio

Steven D. Levitt is a Professor of Economics at the University of Chicago. In January
2004 he was awarded the John Bates Clark medal, given to the economist under 40
who has made the greatest contribution to the discipline by the American Economic
Association. More recently, he was named one of Time magazine’s “100 People Who
Shape Our World.”
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